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“Crowdfunding tips for turning inspiration into reality”
by Kate Murphy, The New York Times, Jan. 22, 2014 (excerpt, revised)

Mike Whitehead’s big idea was to design a better cast-iron skillet. Stephanie Turenko’s big idea was to make an animated short film about her Ukrainian grandmother. Colin Owen’s big idea was to manufacture a hard-to-steal bike light.
Many of us have ideas like that, hatched while staring out the window or doodling on a cocktail napkin. And that’s where the dream ends, ended by a lack of capital, credibility and confidence.
Not anymore. Online crowdfunding is helping better cast-iron skillets and other big ideas become reality. What started as a handful of websites promoting people’s pet projects has turned into hundreds of sites that serve as vehicles for fundraising. As of today, the record for funds raised [for a single project] is a whopping $10.2 million.Key Terms
capital: money
credibility: trust
Kickstarter: a website that helps artists and inventors fundraise
rational: logical
concise: quick
entrepreneur: business person who creates their own company
M.B.A.: advanced degree in business


But succeeding at crowdfunding isn’t as easy as raising your hand and saying you need money. 
“A lot of people think if they just put their project on Kickstarter, money will start rolling in,” said Mr. Whitehead, who used the popular Kickstarter crowdfunding platform last fall to raise $211,027.  “It’s not as easy as it looks.”
People don’t back projects randomly. “The crowd is quite rational and sensitive to signals of quality,” said Ethan Mollick, an assistant professor and crowdfunding researcher at the Wharton School of the University of Pennsylvania.
Not surprisingly, a clear and concise presentation of your idea through video, illustrations and text is essential. Put yourself in the place of a would-be funder scrolling through projects. You’ve got maybe 30 seconds to grab their attention.
“A single spelling error reduces chances of success by 13 percent,” said Mr. Mollick at Wharton.
But more than anything, your big idea has to be a good idea.
“If you don’t have a good idea, even the slickest crowdfunding campaign won’t fly,” said Mr. Whitehead, a self-described entrepreneur who is currently overseeing the manufacture of the 1,550 iron skillets he presold on Kickstarter. “You can sit through marketing classes, you can get an M.B.A., but put it out there for the crowd and you will learn [what people actually are interested in] really quickly.”

1. Based on this reading, what does “crowdfunding” mean? 																																					
2. What leads some projects to get donations, but not others? (Name at least three reasons.) 																																																																														Lexile: 1050
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But succeeding at crowdfunding isn’t as easy as raising your hand and saying you need money. 
“A lot of people think if they just put their project on Kickstarter, money will start rolling in,” said Mr. Whitehead, who used the popular Kickstarter crowdfunding site last fall to raise $211,027.  “It’s not as easy as it looks.”
People don’t back projects randomly. “The crowd is quite rational and sensitive to [what’s a good and bad idea],” said Ethan Mollick, an assistant professor and crowdfunding researcher at the Wharton School of the University of Pennsylvania.
Not surprisingly, a clear presentation of your idea through video, illustrations and text is important. Put yourself in the place of a would-be funder scrolling through projects. You’ve got maybe 30 seconds to grab their attention.
“A single spelling error lowers your [chances of getting money] by 13 percent,” said Mr. Mollick at Wharton.
But more than anything, your big idea has to be a good idea.
“If you don’t have a good idea, even the slickest crowdfunding campaign won’t fly,” said Mr. Whitehead, a self-described entrepreneur who is currently building the 1,550 iron pans he fundraised for on Kickstarter. “You can sit through marketing classes, you can get an M.B.A., but put it out there for the crowd and you will learn [what people actually are interested in] really quickly.”
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